Effects of organization and expectancy on recall and recognition.
In two experiments, organization, test type (recall and recognition), and subjects' expectancies of the type of test they would receive (recall or recognition) were varied. It was found that organizational effects may be influenced by both subjects' expectancies of the type of test they will receive and the type of test actually received. Results indicated that subjects' encoding strategies are sensitive to the relationship between the type of material presented and the type of information that they expect to need for the test.